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Palo Alto University  

Vice President of External Affairs 

Palo Alto University seeks a talented Marketing executive to lead the team and 
develop the infrastructure that shapes coordinated branding and communications 
initiatives that drives awareness to potential students, funders and partners. 

Palo Alto University (PAU) is an accredited, private, non-profit university offering students 
undergraduate and graduate degrees in psychology and counseling.  Founded in 1975, Palo Alto 
University took its current name in 2009 and adopted the mission of “Engaging Minds, 
Improving Lives.”  The school cultivates innovators who use skills in psychology and counseling 
acquired at PAU to help make our world a better place.   

The main campus is in Palo Alto, and PAU holds classes at a number of community colleges in 
the Bay Area, runs the Gronowski Clinic in Los Altos, and provides clinical services/practicum 
training to local nonprofit organizations.  PAU has 120 faculty and staff, currently serving close 
to 1,200 students. More than half of its students are enrolled in APA-accredited doctoral 
programs in Psychology, a Ph.D. Program in Clinical Psychology, and a Psy.D. program offered 
consortially with the Stanford School of Medicine.The University also offers CACREP-accredited 
Master’s Degree programs in Counseling (Marriage and Family Therapy & Licensed Professional 
Clinical Counselor), a Master’s Degree program in Psychology, and an innovative Plus-2 
Bachelor’s Degree program in residential, hybrid, and online formats focused on Psychology of 
Social Action and Business Psychology.  

With a FY16-17 budget of $30 million, PAU is financially strong, and is seeking to position itself 
for continued financial strength at the pinnacle of the behavioral health and behavioral sciences 
field.  Top priorities for the institution include building awareness and brand recognition to 
positively influence new student recruitment, increase contributed revenue, and foster and 
maintain mutually beneficial relationships with alumni and the broader community.  PAU has the 
ingredients in place: a focused, nationally accredited curriculum, an esteemed and deeply 
engaged faculty, a commitment to diversity, a world-class clinical training program, an 
accomplished alumni universe, and a DNA-level sense of social justice. 

ABOUT THE POSITION 

Both the External Affairs Department and the Vice President of External Affairs (VP) position are 
new.  Using goals and objectives that resulted from recent strategic planning as a jumping off 
point, the VP will recruit and lead a team of professionals responsible for marketing, public 
relations, and community outreach, and will ensure that the efforts of the department work in 
concert. The VP owns the overarching branding and communications vision, the consistent and 
effective articulation of the PAU brand, efforts to integrate messaging into all communications 
plans and materials, and prioritizing and executing activities that achieve key PAU objectives. 
The VP will work across all university departments to provide marketing and communications 
support, particularly for Advancement and Continuing & Professional Studies activities.The 
position reports directly to the President of Palo Alto University and works closely and 
collaboratively with members of the academic and administrative leadership teams and the 
Committee on External Affairs of the Board of Trustees. 
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RESPONSIBILITIES 

IMMEDIATE PRIORITIES 

• Rapidly acclimate to the organization; thoroughly understand its history, ambitions, 
culture, programs, personalities, and constituencies; understand its mission, shared 
governance model, the student and academic communities. 

• Review and assess recent external affairs goals and objectives, and stakeholder 
feedback. Develop a roadmap and staffing plan for prioritizing initiatives to address 
immediate challenges related to lack of brand awareness, inadequate web and social 
media presence, and an under-developed advancement effort.  

MARKETING/BRANDING 

• Engage and manage appropriate external resources to develop a relevant, differentiating 
and credible brand positioning that conveys PAU’s mission, unique offerings, and brand 
pillars.   

• Engage and manage appropriate resources (internal or external) to lead the redesign of 
the website, ensuring it clearly communicates the brand, mission and values as well as: 
programs offered by PAU and the admissions process; faculty research and bios; student 
life; alumni accomplishments; relevant news, and donor/giving sections.   

• Develop a marketing plan targeting three external cohorts:  prospective students, 
funders, and partners; create metrics to determine the effectiveness of marketing efforts 
and investment. 

• Train PAU departments, staff and faculty on use of approved style guides to ensure 
consistency for both internal and external communications.  

COMMUNICATIONS  

• Develop a communications function that will work to proactively ensure the coordination 
and consistency of communications with students pre-enrollment, through admissions, 
as current students, and post-graduation/alumni. 

• Engage appropriate external resources to generate media coverage locally and nationally 
with the goal of becoming the critical voice in conversations related to mental health. 
Actively promote PAU’s work, faculty/student accomplishments and services to the 
community within the local, national, nonprofit, academic and psychological 
communities. 

• Develop processes and protocols for when PAU is contacted by the media. 

COMMUNITY RELATIONS 

• Oversee the future office of Community Relationships and Partnerships which will 
develop and steward relationships that assist PAU in its goals to serve the public and to 
provide training to its students. 

• Ensure that PAU has a greater visible presence in the community by initiating PAU 
branded events, collaborating with others nonprofits, Silicon Valley tech companies, 
American Psychological Association members, and with other professional groups and 
sector influencers. 

• Coach staff, faculty, students and Trustees on their role as brand ambassadors within 
the community.  
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IDEAL EXPERIENCE & CHARACTERISTICS 

• Minimum of ten years’ senior marketing experience with a track record of conceiving and 
implementing successful, innovative marketing strategies; broad-based knowledge of 
the full range of techniques and tools, including branding, communications, advertising, 
market research and interactive technologies; willingness to work beyond conventional 
business hours. 

• Understanding of academic programs, or a keen interest to immerse and understand. 

• Success in managing change initiatives; a good listener, comfortable receiving input 
from many sources and able to analyze and formulate disparate information into sound, 
well-organized plans; a person able to work across a broad mix of internal constituencies 
in other university offices to garner necessary support and reshape ambiguous situations 
so that concrete action can be taken.  

• Excellent written and verbal communication and persuasion skills, with ability to present 
effectively internally and externally.   

• Well-organized with exceptional attention to detail and follow-through; a high level of 
comfort with intelligent risk and experimentation; and a proven manager of both people 
and projects. 

• A bachelor’s degree is required; a graduate degree in business, marketing or a related 
field is preferred.   

• Intrepid yet tactful; inspiring; determined yet respectful of others’ concerns; someone 
with a strong presence and a diplomatic but direct style of communicating; collaborative, 
with a good sense of humor; and, a passion for education and social justice. 

 

PAU is an equal opportunity employer/Affirmative Action Employer and actively works to 
enhance its diversity. 

 

For more information or to apply, please contact: 

Lisa Grossman 
650/323-3565 
lisag@moppenheim.com  

m/Oppenheim Associates 
425 Market Street, Suite 1020 
San Francisco, CA 94105 


